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English |

Course Description:

This course provides students with the essential
tools to build their English language proficiency
in reading, writing, listening, and speaking. It
focuses on developing academic vocabulary,
understanding grammatical structures, and
constructing coherent paragraphs. Emphasis is
placed on reading comprehension strategies and
writing short texts to enhance students’

communication and academic preparedness.

Mathematics

Course Description:

This foundational course introduces students to
mathematical concepts and techniques essential
for business and economic analysis. Topics

include algebra, linear and quadratic equations,
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functions, matrices, inequalities, and
introductory calculus. The course aims to equip
students with problem-solving and analytical

skills applicable to real-world business scenarios.

English Il

Course Description:

This course builds on the foundation established
in English I, advancing students’ proficiency in
academic reading, writing, and critical thinking.
Students engage in writing essays, analyzing
academic texts, and delivering presentations. It
enhances their academic literacy and prepares
them for higher-level coursework conducted in

English.

Innovation & Entrepreneurship

Course Description:

This course introduces students to the principles
of innovation and entrepreneurship in the
modern business environment. Topics include
the entrepreneurial mindset, opportunity
recognition, idea generation, value creation, and
basic business model development. Students are
encouraged to develop their creativity, critical

thinking, and practical entrepreneurial skills.

Introduction to Business

Course Description:

This comprehensive course introduces students
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to the fundamental concepts of business and
management. Key areas covered include
organizational structures, marketing, finance,
operations, human resources, and business
ethics. The course provides students with a
holistic view of how businesses operate in local

and global markets.

Communication and Academic Skills

Course Description:

This course is designed to enhance students’
academic and professional communication skills.
It covers effective reading and writing
techniques, note-taking, report writing,
teamwork, presentation skills, and active
listening. The course also fosters critical thinking
and time management skills vital for academic

success.

Fundamentals of Information Systems

Course Description:

This course provides an overview of the role and
impact of information systems in business
operations and decision-making. Topics include
system components (hardware, software,
databases, networks), data management, e-
commerce, and the strategic use of IT. Students
will gain an understanding of how technology

supports organizational goals.
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Course Title
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Organizational Behavior

Course Description:

This course explores individual and group
behavior within organizational settings. It
covers topics such as motivation, leadership,
communication, organizational culture, conflict
resolution, and decision-making. Students will
gain insights into how human behavior affects
organizational effectiveness and how managers
can influence behavior to achieve business

goals.

Principles of Accounting

Course Description:

An introductory course in financial accounting
that explains the accounting cycle, recording
transactions, preparing financial statements,
and understanding the accounting framework.
The course emphasizes the role of accounting in
decision-making and the interpretation of
financial information for stakeholders.

Principles of Statistics

Course Description:

This course introduces students to basic
statistical concepts and their application in
business decision-making. Topics include
descriptive statistics, probability, distributions,

sampling, hypothesis testing, correlation, and
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regression. Practical data analysis is emphasized

throughout.

Marketing Management

Course Description:

This course examines the fundamental
principles of marketing and the strategic role it
plays in business. Topics include consumer
behavior, market segmentation, positioning,
product development, pricing strategies,
promotion, and distribution. Students will
develop analytical skills for crafting effective

marketing plans.

Cost Accounting

Course Description:

This course focuses on the role of cost
information in planning, decision-making, and
control. Students will learn about cost behavior,
cost allocation, job order costing, process
costing, and budgeting. Emphasis is placed on

managerial uses of accounting data.

Financial Management

Course Description:

This course introduces the principles and
techniques of financial management, including
financial analysis, planning, capital budgeting,
risk, and return, and working capital

management. Students will explore how
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financial decisions support business strategy

and growth.

Macroeconomics

Course Description:

Macroeconomics focuses on the performance,
structure, and behavior of national economies.
Topics include GDP, inflation, unemployment,
fiscal and monetary policies, and international
trade. The course helps students understand
the broader economic forces that affect

business operations.

Microeconomics

Course Description:

This course explores how individuals and firms
make decisions regarding resource allocation.
Topics include supply and demand, market
equilibrium, elasticity, production and costs, and
market structures. The course provides a micro-

level perspective on economic decision-making.

Research Methods

Course Description:

This course provides students with a
comprehensive understanding of business
research methodologies. It covers qualitative
and quantitative research, research design, data
collection, analysis, and ethical considerations.
Students will develop research proposals and

learn to critically evaluate academic sources.
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Human Resource Management

Course Description:

An introduction to managing people within
organizations. Topics include recruitment,
selection, training and development,
performance appraisal, compensation, and
employee relations. The course emphasizes the
strategic role of HR in achieving organizational

success.

Operations Management

Course Description:

This course covers the principles and practices
of operations management in manufacturing
and service organizations. Topics include
process design, capacity planning, quality
management, inventory control, and supply
chain operations. The course focuses on

improving efficiency and productivity.

Logistics Management

Course Description:

This course introduces the key concepts and
functions of logistics within supply chain
management. It covers transportation,
warehousing, inventory management, order
fulfillment, and logistics strategy. Students will
learn how logistics contribute to value creation

and customer satisfaction.
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Course Title

Marketing Management (2)

Course Description:

This course builds on foundational marketing
principles by exploring advanced strategies for
marketing planning, implementation, and
control. Students will delve into segmentation,
targeting, and positioning strategies; product
lifecycle management; pricing techniques; and
integrated communication tactics. Emphasis is
placed on applying marketing analytics to
support decision-making and improve
performance in both traditional and digital
environments. Case studies and simulations are
used extensively to develop strategic thinking.

Services Marketing

Course Description:

This course explores the unique challenges of
marketing services as opposed to physical
goods. Students will examine service
characteristics, customer expectations, service
design, and quality management. The course
emphasizes customer experience, service
recovery, relationship marketing, and digital
delivery of services. Applications in sectors such

as healthcare, banking, and tourism are covered.

Digital Integrated Marketing Communications

Course Description:
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This course introduces students to the tools and
strategies of integrated marketing
communications (IMC) in the digital era. Topics
include digital branding, content marketing,
social media engagement, email marketing,
mobile advertising, and cross-channel
integration. Students will design IMC campaigns
that align with brand objectives and engage
consumers across platforms.

Financial Services Marketing

Course Description:

This course focuses on marketing financial
services such as banking, insurance, and
investment products. Students will explore
customer behavior in financial decision-making,
regulatory environments, trust-building
strategies, and digital financial platforms. Real-
life case studies illustrate how financial
institutions innovate and differentiate in a highly
regulated and competitive market.

Digital Consumer Behavior

Course Description:

This course examines how consumers behave in
digital environments. Students explore
psychological, social, and cultural factors that
influence online behavior, including search
patterns, online shopping, reviews, and digital
word-of-mouth. Special focus is given to user
journey mapping, data-driven personalization,
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and ethical considerations in online behavior
tracking.

Quantitative Methods in Marketing

Course Description:

This course equips students with quantitative
tools used in marketing decision-making. Topics
include descriptive statistics, regression analysis,
hypothesis testing, cluster analysis, and customer
segmentation techniques. The course integrates
the use of software tools like SPSS, Excel, or
Python to analyze marketing datasets.

New Product Management

Course Description:

This course focuses on managing the process of
developing and launching new products.
Students will learn about product ideation,
concept testing, market analysis, product design,
and go-to-market strategies. Emphasis is placed
on innovation, cross-functional collaboration,
and digital tools used in product lifecycle
management.

Digital Marketing

Course Description:

This course provides a comprehensive overview
of digital marketing tools, techniques, and
strategies. It explores key topics such as SEO,
SEM, content marketing, email marketing,
influencer marketing, and performance
measurement. Students will gain practical
experience in planning and implementing digital
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marketing campaigns using current platforms o doc oo bl Cuwuisy
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Website Design and Analytics 3 lad=ig Cuill 26lgo arouns WDA3310
Course Description: b0l Buogi
This course introduces the principles of ou0und 5ol Jpooll [ie p_)_QJ
designing and evaluating marketing websites. uolpel Cipidl edlgo audig
Students learn user interface (Ul) and user Sluw bwl undl ool .audygul
experience (UX) design fundamentals, usability dyig padiwoll Gleslg arouni
testing, and performance tracking. Emphasis is aduLo JUiblg ool
placed on integrating analytics tools (e.g., 54 .e06g.0Jl cli euig olhAaiwdl
Google Analytics) to monitor visitor behavior, Jio Juodl culgai a0 Jle b0l
conversion rates, and site performance. ¢Jglw dudlpalGoogle Analytics
oclasg . Jugoddl Ulsxeng ylgll
.g6g0Jl

Search Engine Marketing (SEM) 3 dodl ulboo plaaiwl Guguudl SEM3311

Course Description:

ysioll buogs
This course covers the strategic and technical lgall jpooll e (noy
aspects of paid search marketing. Students e Guguuudl) auollg dusdiliuw Ul
explore keyword research, ad copywriting, gy degoaodl ol oo
bidding strategies, quality score optimization, GlodAl jUisI duors w il
and campaign management across platforms like Obldedl awlisg .dauolianll
Google Ads. The course includes hands-on wwogsell ool Slatliwlg
experience with setting up, managing, and oJlxlg 6392l Wlboys Juuwuadig
optimizing search engine ad campaigns. Jio Ulodo e dulel Gdoanl

ool JouniyGoogle Ads.
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Brand Management 3 dyyldl Slodell ojls] BMX3313
Course Description: Yol buogi
This course focuses on building, positioning, and Obodell cly e jpooll 1o 5
managing brands in a competitive environment. O laedgo wyanig .dyladl
Students learn how to measure brand equity, Aol diy o ladylhlg . §guud!
design brand strategies, manage brand doud gulo dyors wlnll alely
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portfolios, and respond to brand crises. Special ouounig Wyl dollell
attention is given to the role of digital media in holaall oyblg Oloddlpuw Ul
shaping and protecting brand identity. lojll 2o Joleilg .ayladl
£j> youns] Ao el dbyiiall
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Ayl
Digital Customer Relationship Management 3 ool GPUPI oo le byl DCR3314
Course Description: Y0l Buogi
This course introduces strategies and OalllwlU jeall 1he wie]
technologies used in managing digital customer 0yl 6 dordlwodl Glieillg
relationships. Topics include CRM systems, Joudl .aund i clloeoll GloUe
customer lifecycle management, data-driven 6)15lg . CRMdoAii legudgoll
personalization, loyalty programs, and omni- uowo2dlg . Jroell oo 6jg)
channel communication. Students will work with elgll aolpg LUl Cle o] te1]
digital CRM tools to analyze customer data and 0350wy . Wlgidll saeio Juolgilg
improve retention. cllaoll Uile d)ls] ilgsi wlnll
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Contemporary Issues in Digital Marketing 3 SOl Grguudll 6 dpolen LLAS CID3315
Course Description: b0l Buogi
This course discusses emerging and controversial dLuWl LuodJl jpéall lhe by
topics in digital marketing such as data privacy, Gl Jow o Jaal opiollg
Al in marketing, influencer ethics, and the role of Ll dungns Jio REYJt]
algorithms in shaping user experience. Students }Gguuddl o elibuo Ul cBIg
critically assess the challenges and implications 4939 . (wHdall s Ubig
of fast-paced technological changes on duyad Jusuid o Ulojylgal
marketing practices. ouol wlhll pgdy . oS lwoll
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Marketing Research 3 Gaouwdl &gy MRX3317
Course Description: Yol buogi
This course covers the fundamentals of el Oluwlwl a0l e Jno
conducting marketing research. Students learn ol odoly . Grguuil &gy
how to design research projects, collect data Aoyl 8—UU-LL0J|,0-LOJDJ‘U-°J5
(quantitative and qualitative), use surveys and «ducgillg dasl SULWI 2059
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focus groups, analyze results, and apply findings
to real marketing problems. Software tools are
introduced to support data analysis.

Internship

Course Description:

The internship offers students practical
experience in a digital marketing setting.
Students are expected to apply academic
knowledge in a professional context, contribute
to real-world projects, and reflect on their
development. A final report and evaluation from
the host organization are required.

Social Media Marketing

Course Description:

This course provides a hands-on approach to
marketing through social media platforms such
as Facebook, Instagram, TikTok, LinkedIn, and X
(Twitter). Topics include content creation,
engagement strategies, influencer collaboration,
paid campaigns, and analytics. Students will
develop and present a complete social media
marketing plan.
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Course Title

Distribution Channels and Retailing

This course introduces the principles and
practices of public relations (PR) within digital
and traditional media contexts. Students learn
about media relations, press releases, corporate
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communication, crisis management, and PR
campaign planning. Emphasis is placed on the
role of PR in shaping brand image and
stakeholder perceptions.

Public Relations

This course focuses on marketing principles as
applied to healthcare services. Topics include
patient experience, healthcare branding, service
quality, digital health communication, and
ethical issues in promoting healthcare services.
Students will develop marketing strategies for
hospitals, clinics, and wellness centers.

Healthcare Services Marketing

This course examines marketing strategies
across international markets, considering
cultural, economic, political, and legal
differences. Students explore global market
entry strategies, product adaptation,
international branding, pricing, and promotion.
Emphasis is placed on managing digital
marketing across borders.

International Marketing

This course delves into the unique
characteristics of marketing between
businesses. Topics include industrial buying
behavior, B2B segmentation, relationship
marketing, key account management, and B2B
digital platforms. Students will design B2B
marketing strategies aligned with value creation
and long-term partnerships.
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Business-to-Business Marketing (B2B Marketing)

This course enhances the employability skills
required in digital marketing careers. Students
build capabilities in communication, teamwork,
digital project management, content creation,
data storytelling, and presentation. Simulations
and workshops provide a practical setting to
prepare students for the dynamic demands of
the digital marketing industry.

Professional Skills in Digital Marketing

This course enhances the employability skills
required in digital marketing careers. Students
build capabilities in communication, teamwork,
digital project management, content creation,
data storytelling, and presentation. Simulations
and workshops provide a practical setting to
prepare students for the dynamic demands of
the digital marketing industry.

Social and Nonprofit Marketing

Course Description:

This course explores marketing practices
tailored to social causes and nonprofit
organizations. Topics include behavior change
campaigns, cause-related marketing,
stakeholder engagement, fundraising
communication, and impact measurement.
Students will develop marketing plans aimed at
promoting social value rather than profit.

Sales Management
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Course Description:

This course covers the strategic and operational
aspects of managing a sales force. Topics
include sales planning, recruitment and training,
sales forecasting, territory design, and
performance evaluation. Emphasis is placed on
the role of personal selling in the digital context,
integrating CRM systems, and leveraging data to
enhance sales effectiveness. Practical scenarios
and simulations are used to build managerial
competencies.
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Graduation Project

The graduation project is a capstone experience
in which students apply their accumulated
digital marketing knowledge to a real-world
problem or opportunity. Under faculty
supervision, students conduct research, propose
solutions, develop campaigns, and present their
findings. The project emphasizes critical
thinking, creativity, and strategic planning.
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