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Course Title

English Language | |l dujdoidl doll | BVTU1301
Course Description: yb0ll Buogi
This course provides students with the essential duwlw Il lyleall jyoall 130 016]
tools to build their English language proficiency jdsdl doll 6 6clasdl pghd
in reading, writing, listening, and speaking. It «gloduw Ulg «aulitdlg oclid)l dus o
focuses on developing academic vocabulary, Glsyoodl duodd Lle S .disloallg
understanding grammatical structures, and ga Ul sl aeog Ao B
constructing coherent paragraphs. Emphasis is A4 oS .diuwlaiall Glpsoll dulisg
placed on reading comprehension strategies and L,JIJ_QJI aaoll uljlao Jle pspll
writing short texts to enhance students’ el opundll yoguodl awlisg
communication and academic preparedness. slaeiwdlg Juwolgdl dljlew
Ul o5l

Mathematics Slwouygl | BVTU1303
Course Description: Yot Buogi
This foundational course introduces students to Wl Ubao Jrooll 13 so)
mathematical concepts and techniques essential o0 dygpall dwdul puelaol)
for business and economic analysis. Topics Jouiy Hlolisdlg Jlocll Juad
include algebra, linear and quadratic equations, Olsleall gl Jio Gleguogall
functions, matrices, inequalities, and JlgMl .dueujilg dudnJl
introductory calculus. The course aims to equip ss2log Ol liadl . logaunall
students with problem-solving and analytical S peadl wasy . Juwololl uluo
skills applicable to real-world business scenarios. Jdog Juadl ulylewo duodi
O Wl s Uil

Ol Grguull gugygltsy yound cllall Juds Jloell &jlf dus



English Language |l

Course Description:

This course builds on the foundation established
in English I, advancing students’ proficiency in
academic reading, writing, and critical thinking.
Students engage in writing essays, analyzing
academic texts, and delivering presentations. It
enhances their academic literacy and prepares
them for higher-level coursework conducted in
English.

Innovation and Entrepreneurship

Course Description:

This course introduces students to the principles
of innovation and entrepreneurship in the
modern business environment. Topics include
the entrepreneurial mindset, opportunity
recognition, idea generation, value creation, and
basic business model development. Students are
encouraged to develop their creativity, critical
thinking, and practical entrepreneurial skills.

Introduction to Management

Course Description:

This comprehensive course introduces students
to the fundamental concepts of business and
management. Key areas covered include
organizational structures, marketing, finance,
operations, human resources, and business
ethics. The course provides students with a
holistic view of how businesses operate in local
and global markets.

Communication Skills

Course Description:

This course is designed to enhance students’
academic and professional communication skills.
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It covers effective reading and writing
techniques, note-taking, report writing,
teamwork, presentation skills, and active
listening. The course also fosters critical thinking
and time management skills vital for academic
success.

Computer Skills

Course Description:

This course provides an overview of the role and
impact of information systems in business
operations and decision-making. Topics include
system components (hardware, software,
databases, networks), data management, e-
commerce, and the strategic use of IT. Students
will gain an understanding of how technology
supports organizational goals.

Academic Skills

Course Description:

Essential skills for success in university studies. It
focuses on critical thinking, effective reading and
note-taking, academic writing, time management,
research techniques, and presentation skills.

Occupational Health and Safety

Course Description:

This course focuses on equipping students with
the knowledge and skills necessary to apply health
and safety principles in the workplace. This
includes understanding and assessing potential
hazards, implementing preventive measures, and
adhering to local and international regulations.
The goal is to enable graduates to work as
occupational health and safety professionals,
capable of promoting a safe and healthy work
environment.

Fundamentals of Artificial Intelligence

Course Description:
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A comprehensive introduction to artificial
intelligence (Al) concepts, techniques, and
applications across various fields. Students will be
introduced to the principles of machine learning,
data processing, and key software tools. The
course aims to develop a fundamental
understanding that enables students to grasp the

role of Al in innovation and problem-solving.
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Course Title

Organizational Behavior
Course Description:

This course explores individual and group
behavior within organizational settings. It
covers topics such as motivation, leadership,
communication, organizational culture, conflict
resolution, and decision-making. Students will
gain insights into how human behavior affects
organizational effectiveness and how managers
can influence behavior to achieve business

goals.

Principles of Accounting

Course Description:

An introductory course in financial accounting
that explains the accounting cycle, recording
transactions, preparing financial statements,
and understanding the accounting framework.
The course emphasizes the role of accounting in
decision-making and the interpretation of

financial information for stakeholders.

Principles of Statistics
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Course Description:

This course introduces students to basic
statistical concepts and their application in
business decision-making. Topics include
descriptive statistics, probability, distributions,
sampling, hypothesis testing, correlation, and
regression. Practical data analysis is emphasized

throughout.

Marketing Management1

Course Description:

This course examines the fundamental
principles of marketing and the strategic role it
plays in business. Topics include consumer
behavior, market segmentation, positioning,
product development, pricing strategies,
promotion, and distribution. Students will
develop analytical skills for crafting effective

marketing plans.

Cost Accounting

Course Description:

This course focuses on the role of cost
information in planning, decision-making, and
control. Students will learn about cost behavior,
cost allocation, job order costing, process
costing, and budgeting. Emphasis is placed on

managerial uses of accounting data.

Financial Management

Course Description:

This course introduces the principles and
techniques of financial management, including
financial analysis, planning, capital budgeting,
risk, and return, and working capital

management. Students will explore how
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financial decisions support business strategy
and growth.

Macroeconomics

Course Description:

Macroeconomics focuses on the performance,
structure, and behavior of national economies.
Topics include GDP, inflation, unemployment,
fiscal and monetary policies, and international
trade. The course helps students understand
the broader economic forces that affect

business operations.

Microeconomics

Course Description:

This course explores how individuals and firms
make decisions regarding resource allocation.
Topics include supply and demand, market
equilibrium, elasticity, production and costs, and
market structures. The course provides a micro-
level perspective on economic decision-making.

Introduction to International Business

Course Description:

This course introduces the fundamental
concepts of international business and the
global business environment. It covers
globalization, international trade and
investment, economic and cultural differences,
foreign market entry strategies, and the
political, legal, and technological factors
affecting international business. It also
examines the impact of the digital environment
on business expansion and access to global
markets and customers, supporting students’

understanding of business and marketing
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opportunities and challenges in international

markets.
Fundamentals of Scientific Research

Course Description:

This course provides students with a
comprehensive understanding of business
research methodologies. It covers qualitative
and quantitative research, research design, data
collection, analysis, and ethical considerations.
Students will develop research proposals and

learn to critically evaluate academic sources.
Human Resource Management

Course Description:

An introduction to managing people within
organizations. Topics include recruitment,
selection, training and development,
performance appraisal, compensation, and
employee relations. The course emphasizes the
strategic role of HR in achieving organizational

success.
Introduction to Operations Management

Course Description:

This course covers the principles and practices
of operations management in manufacturing
and service organizations. Topics include
process design, capacity planning, quality
management, inventory control, and supply
chain operations. The course focuses on

improving efficiency and productivity.

Logistics Management

Course Description:
This course introduces the key concepts and

functions of logistics within supply chain
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management. It covers transportation,
warehousing, inventory management, order
fulfillment, and logistics strategy. Students will
learn how logistics contribute to value creation
and customer satisfaction.

Accounting Information Systems

Course Description:

The "Accounting Information Systems” course in
the Bachelor of Accounting program aims to
equip students with the knowledge necessary to
design, implement, and manage accounting
systems, with a focus on the integration of
accounting and information technology. The
course covers concepts such as basic accounting
cycles accounting databases, and internal
control elements within an electronic systems
environment.

Introduction to International Business
Course Description:

This course provides students with a
comprehensive understanding of how businesses
operate in a global context, introducing them to
the fundamental concepts, tools, and techniques
necessary for managing cross-border business.
The course focuses on analyzing global economic
events and their impact on businesses,
developing analytical, critical thinking, and
communication skills, as well as the ability to
work effectively in multicultural teams, enabling
students to solve management problems in an
international environment.
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This course builds on foundational marketing
principles by exploring advanced strategies for
marketing planning, implementation, and
control. Students will delve into segmentation,
targeting, and positioning strategies; product
lifecycle management; pricing techniques; and
integrated communication tactics. Emphasis is
placed on applying marketing analytics to
support decision-making and improve
performance in both traditional and digital
environments. Case studies and simulations are
used extensively to develop strategic thinking.

Services Marketing
Course Description:

This course explores the unique challenges of
marketing services as opposed to physical
goods. Students will examine service
characteristics, customer expectations, service
design, and quality management. The course
emphasizes customer experience, service
recovery, relationship marketing, and digital
delivery of services. Applications in sectors such
as healthcare, banking, and tourism are covered.

Integrated Digital Marketing
Communications

Course Description:

This course introduces students to the tools and
strategies of integrated marketing
communications (IMC) in the digital era. Topics
include digital branding, content marketing,
social media engagement, email marketing,
mobile advertising, and cross-channel
integration. Students will design IMC campaigns
that align with brand objectives and engage
consumers across platforms.
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Strategic Marketing Management

Course Description:

This course examines the fundamental concepts
and tools of strategic marketing management,
with an emphasis on analyzing the marketing
environment, markets, competitors,
opportunities, and challenges. It covers market
segmentation, target market selection,
competitive positioning, and the formulation,
implementation, and evaluation of marketing
strategies. The course also focuses on achieving
sustainable competitive advantage, allocating
marketing resources, measuring performance,
and utilizing data and digital technologies to
support strategic marketing decisions.

Marketing Analytics

Course Description:

This course examines the concepts and methods
of marketing data analysis for decision-making
and performance measurement, with emphasis
on digital marketing environments. It covers
marketing performance metrics, customer
behavior, campaign and digital channel analysis,
customer segmentation, conversion
measurement, marketing return on investment,
and the use of analytics and data visualization
tools to improve performance and support data-
driven marketing decisions.

Quantitative Methods in Marketing

Course Description:

This course equips students with quantitative
tools used in marketing decision-making. Topics
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include descriptive statistics, regression analysis,
hypothesis testing, cluster analysis, and customer
segmentation techniques. The course integrates
the use of software tools like SPSS, Excel, or
Python to analyze marketing datasets.

New Product Management

Course Description:

This course focuses on managing the process of
developing and launching new products.
Students will learn about product ideation,
concept testing, market analysis, product design,
and go-to-market strategies. Emphasis is placed
on innovation, cross-functional collaboration,
and digital tools used in product lifecycle
management.

Consumer Behavior

Course Description:

This course introduces students to the
fundamental concepts and theories of consumer
behavior and the factors influencing purchasing
decisions. It examines the consumer decision-
making process and the psychological, social,
cultural, and personal factors that shape
consumer behavior, including consumer needs,
motivations, attitudes, and perceptions. The
course also emphasizes consumer behavior in
digital environments and the application of
consumer insights to marketing strategy
development, customer experience
enhancement, and the building of sustainable
customer relationships.

Website Design and Analytics

Course Description:

This course introduces the principles of
designing and evaluating marketing websites.
Students learn user interface (Ul) and user
experience (UX) design fundamentals, usability
testing, and performance tracking. Emphasis is
placed on integrating analytics tools (e.g.,
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Google Analytics) to monitor visitor behavior, Jio Juail ¢lgoi Qo> e ypaonll

conversion rates, and site performance. ¢Jalw audlpodGoogle Analytics
oclodg . Jugoddl Ulsxeng Jlgil
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Contemporary Issues in Digital Marketing
Course Description:

This course discusses emerging and controversial
topics in digital marketing such as data privacy,
Al in marketing, influencer ethics, and the role of
algorithms in shaping user experience. Students
critically assess the challenges and implications
of fast-paced technological changes on
marketing practices.

Marketing Research

Course Description:

This course covers the fundamentals of
conducting marketing research. Students learn
how to design research projects, collect data
(quantitative and qualitative), use surveys and
focus groups, analyze results, and apply findings
to real marketing problems. Software tools are
introduced to support data analysis.

Field Training

Course Description:

The internship offers students practical
experience in a digital marketing setting.
Students are expected to apply academic
knowledge in a professional context, contribute
to real-world projects, and reflect on their
development. A final report and evaluation from
the host organization are required.

Social Media Marketing

Course Description:

This course provides a hands-on approach to
marketing through social media platforms such
as Facebook, Instagram, TikTok, LinkedIn, and X
(Twitter). Topics include content creation,
engagement strategies, influencer collaboration,
paid campaigns, and analytics. Students will
develop and present a complete social media
marketing plan.

POl @19l yugyglby yousdi Ul Jys

o8l gl L6 dpolen LLAS
ool uogi

aLuWl Lol ool 1he (il
gl Jbo o Jaal opiallg
Ol dwngns Jio ooyl
{Qguddl 6 eldouodl clBMIg
J939 (g0l GLsUsig
dyai Jusdd o wlojjlgal
oudl wlladl pgdy . oxAiucoll
Ul ol Olaail 628
e dejludiol Woglgisil aians
-l Uluwjloo

Ypiodl Buogi

clhpl Sluwlwi jéall B o)
i)l alel . @guidl gy
Qucgillg  dawddl ol 2059
alegonodlg Olilibwl plxsiwlg
Gubhig Wl Juodg gl
adygud  wdddio  Jle il
dop Jlgol ausdi ol .duedlg
GUWl Juod docls

laall cyadll

ypboll buogs

Ul anyo éslall 038 46gi
&g diy o duloc o5 wludisy
Gubi ol o 2069l .,0d)
Sl 6 doylll doyoall
guhim 0 d5)luadlg Aol
p0)gini 6 s8I jusailg auéuds
Joi el ouadi wlb) . iswall
‘dousol duwgoll o oudig
Juolgll wlbw Jus o Grguudl
elaisul

ypboll g

oo Woe Wi yéoll 130 pady
Juolgll Jilwg JUs go Grguudl
oleiuuly douuus Jio elaisdl
(X). Jugig ¢ladig dgi g
.Saizodl el Glequdgall Jouil
2o Jglellg .Jeloll Slauiliwlg
degoaall  wioadlg .ugidall

BDMK9301

BDMK9302

BDMK9303

BDMK10401

Jlacdl 8yl éduls



Fundamentals of Digital Marketing

Course Description:

This course introduces students to the
fundamental concepts of digital marketing and
its importance in modern business environments.
It explores key digital channels such as search
engines, social media, email marketing, and
websites. The course focuses on planning and
implementing effective digital marketing
campaigns. Students learn the basics of content
creation and search engine optimization. It also
introduces fundamental methods for analyzing
marketing data and measuring campaign
performance. By the end of the course, students
will understand how digital tools are used to
attract and engage customers.

sl ullnll pgdy Ol
e dolio @gul dns ayadig
.oelaisyl Jolgil Jilwg

61 @l Ol i

ol g

olall wypoi I yseoll lie wasy
Gl dwlwll  ouelaol
Jlocll dw o diiasig _odyll
Glgid)l yéoll Joldy .dyandl
Ol Jio dalidall  dwodyl
el Ul Juolgdl Jilwgg dol
e0lgallg SIS ydig
wos e B WS aguslyl
dwdyguudl lan]l 3uoiig boudnAj
e vl ol .ddleds dndyl
o)l gzl cldu] 5ol
o o Jgalddl Juuindg
Uogl ol glsly ol
wlbg bl Juoi aluwbwi
dlei o .auequuil Gl chbi
J9> o6 (o ulhll Jiol Jseall
cllooll Wis o drodyl Wlgsll

Lpooo0 Jlolell clyg
(6 o a_cLuJ 5)e -o.ll Eg o _4

BDMK5304

Graduation Project

The graduation project is a capstone experience
in which students apply their accumulated
digital marketing knowledge to a real-world
problem or opportunity. Under faculty
supervision, students conduct research, propose
solutions, develop campaigns, and present their
findings. The project emphasizes critical
thinking, creativity, and strategic planning.
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Marketing Management )1(
Human Resource Management
Introduction to Operations
Management
Macroeconomics 3
12
Financial Management 3
Accounting Information 3
Systems
Introduction to International 3
Business
Marketing Management )2( 3
12
Logistics Management
Fundamentals of Digital
Marketing
Services Marketing
Fundamentals of Scientific
Research
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Consumer Behavior
Strategic Marketing
Management
Quantitative Methods in
Marketing
New Product Management

Website Design and Analytics

Search Engine Marketing

Integrated Digital Marketing
Communications
Digital Customer Relationship
Management

Contemporary Issues in Digital
Marketing
Marketing Research
Field Internship
Brand Management

Social Media Marketing

Marketing Analytics
Graduation Project
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